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Standard Life Investments

Cash
Management
12%

Fixed Income
42%

Source: Standard Life Investments, 31 March 2011

Equities
33%

Total assets £157.1bn

By investor type:
£102.8bn Institutional
£54.3bn Retalil

By asset class:

£51.7bn Equities

£66.5bn Fixed Income

£9.8bn Real Estate

£3.5bn Private Equity

£19.5bn Cash Management

£6.2bn Other (Mortgages & Loans)

TIncludes strategies managed across a range of
asset classes:

£10.3bn LDI Strategies
£10.4bn Absolute Return Strategies



Standard Life Investments Manager Capability

Boulevard de la Plaine,
Brussels, Belgium

Wroclaw,
Poland

Parkway, Newbury

One of Europe’s premier investment houses
and stable FTSE100 parent company

£157.1bn of assets under management*
£9.8bn of real estate under management*

Dedicated real estate team of 117 provides

depth and breadth of coverage and skill sets
Investment team average of 9 years experience
Management team average of 20 years
experience

Specialist in-house resources add value,
including research, development, tax, credit
management and treasury

Over 450 buildings under management in 14
countries

Strong active management track record

* Source: Standard Life Investments, 31 March 2011. The real estate figure includes an element of commitments which may not yet be invested. The

properties above are all held in the European real estate Growth Fund



Investment Philosophy

Table 10a:

What are the top three reasons why your pension fund has invested in real estate, by fund size?
Il Civersification benefits due to low comrelation with other asset classes Steady total retums

B Foiential for higher returns compared with other asset classes

B Highincome [l Other

Steady income High total returns
B T BN

2008 2008 2009 2009
Small Medium Large

Response (%)

Source: PRUPIM/PMI, “What's on the Horizon 2009?”



Investment Philosophy
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Investment Philosophy

UK GDP v Real Property Returns

Calendar Year Forecasts
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decline
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Globally most synchronised
recession
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Source: IPD, Datastream, Consensus Forecasts (GDP), May 2011



Real estate drivers: Pricing

Initial yields vs government bonds & interest rates
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Valuation initial yields at 6.4%

Yield gap in valuations
+280bps

Current yield 6.4
‘Risk free’ -3.6
Depreciation -0.8
Income Growth 0.1
Margin 2.1

Source: IPD, Standard Life Investments



Investment Philosophy

Analysing covenants

Covenant Analysis

IPD Iris Service In house analysis of External Analysis Rent Collection

Quarterly Fund reports Company Balance + Credit Agency Ratings Billed by us direct
Based on Dun & Sheets » Qutlook Ratings Problems in paying rent
Bradstreet ratings P /L Analysis « Analyst Reports often the first sign of

Credit Alert Reporis Stock exchange distress
S s In-house credit control

Trading Statements team
Company research visits Team of 5

Maintaining credit quality



Landlord/Retailer Challenges




Landlord/Retailer Challenges

FOCUS

diy & gardening
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Store rationalisation announced for HMV,
Game, 02, Arcadia, Barclays, Boots, Stead &
Simpson among others
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Landlord/Retailer Challenges
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Landlord/Retailer Challenges

Growth in retail spending (2007 - 2013)
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Landlord/Retailer Challenges

7% of Income that is discretionary
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Landlord/Retailer Challenges

In 2009 30.1m shoppers went online and
spent £20.9bn

In 2013 online expenditure is set to
increase to £31.1bn

Source: Verdict Research



Landlord/Retailer Challenges

Retail completions
(m sq ft pa)
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Landlord/Retailer Challenges

Housing Market

Government

Credit Squeeze

I'vn ik lats! Yo'z eardy!”



Working with Retailers (




Working with Retallers

7ARA ZARA

maore than 90 shops maore than 90 shops mury than 00 shops more than 90 shops
maore than just shopping mare than just shopping more than just shopping more than just shopping




Working with Retallers

Source: SLI/DTZ

Waste sent to landfill reduced

Revenue generated:-

2007 2010
Waste Recycled / All Waste 232 tn / 39% 38410/ 61%
(Tonnes / %)
Revenue £6k £26k
358 tn/ £53 pt 250 in / £85 pt

Landfill Tonnes / Cost per tonne

(£19Kk)

(£21.25k)




Working with Retallers

Before...

_ Under sized 10,000 sq ft
.. P I
TOPSHOP Inefficient

Over trading

Need for modernization

Need for continuity



Working with Retallers

After...

Landlord works included providing lift,
escalators, planning and construction for
10,000 sq ft box — 4 months

New 10 year lease

20,000 sq ft on 2 levels




Conclusion

Modest Recovery underway but headwinds persist

The need for closer relations and creative solutions



"Ask not what landlords will do for you,
but what together we can do for profit"



The information shown relates to the past. Past performance is not a guide to the future. The value of investment can go down as well as up.

Any data contained herein which is attributed to a third party ("Third Party Data") is the property of (a) third party supplier(s) (the “Owner”) and is licensed for use by
Standard Life**. Third Party Data may not be copied or distributed. Third Party Data is provided “as is” and is not warranted to be accurate, complete or timely. To the extent
permitted by applicable law, none of the Owner Standard Life** or any other third party (including any third party involved in providing and/or compiling Third Party Data)
shall have any liability for Third Party Data or for any use made of Third Party Data. Past performance is no guarantee of future results. Neither the Owner nor any other third
party sponsors, endorses or promotes the fund or product to which Third Party Data relates.

**Standard Life means the relevant member of the Standard Life group, being Standard Life plc together with its subsidiaries, subsidiary undertakings and associated
companies (whether direct or indirect) from time to time."

Standard Life Investments Limited is registered in Scotland (SC123321) at 1 George Street, Edinburgh EH2 2LL.
The Standard Life Investments group includes Standard Life Investments (Mutual Funds) Limited, SLTM Limited, Standard Life Investments
(Corporate Funds) Limited, SL Capital Partners LLP and AIDA Capital Limited.

Standard Life Investments Limited is authorised and regulated by the Financial Services Authority.
Calls may be monitored and/or recorded to protect both you and us and help with our training.

www.standardlifeinvestments.com

© 2011 Standard Life, images reproduced under licence



	Slide Number 1
	Agenda
	Standard Life Investments
	Standard Life Investments Manager Capability
	Investment Philosophy
	Investment Philosophy
	Slide Number 7
	Real estate drivers: Pricing
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Working with Retailers
	Working with Retailers
	Working with Retailers
	Working with Retailers
	Working with Retailers
	Conclusion
	Slide Number 24
	Slide Number 25

